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Animal ag is your bread and butter. In fact, domestic
livestock and poultry eat 98 percent of U.S. soybean
meal. That’s why animal ag is your No. 1 customer.

Greetings, Wisconsin soybean farmers,
It is hard to believe that another growing season is nearing its end. With
harvest just around the corner, I look forward to seeing the fruits of our labor
and the planning that began almost a year ago. We certainly faced some
challenges this year with a cold, wet spring, but I hope you all still experience
good yields and finish harvest in a timely manner. Although this time of year
is busy for all of us, please take a few moments to read about some of the
activities conducted by your soy checkoff.
I wish all of you a safe and prosperous soybean harvest this fall.
Sincerely,
Mike Cerny,
Wisconsin Soybean Marketing Board president
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Robert Karls, Executive Director
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Three Online Resources —
Just a Click Away
• Soybean Plant Health Website
fyi.uwex.edu/fieldcroppathology/soybean
The Soybean Plant Health website contains recent
research-based information on diseases and pests
that commonly plague field crops in Wisconsin.
You will find reports, pictures and videos on a
variety of soybean health topics.

• The Soybean Report Blog
www.thesoyreport.blogspot.com

Wisconsin Soybean Farmer’s
See for Yourself Experience
By Jonathan Gibbs
If I could sum up the United Soybean
Board’s (USB) See for Yourself program in
one word, that word would be “phenomenal!” Over the course of the eight-day
program, I was given the chance to see where
our checkoff dollars are invested and how
that investment helps farmers like us.
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Our agenda was packed full and included
many highlights. Domestically, we visited an
ADM grain-loading facility, a lubricants
company that uses soybean oil, a research
facility on the cutting edge of biotechnology
and Lambert-St. Louis International Airport,

a big user of biodiesel. Each of the stops held
great significance in illustrating the soy
checkoff’s direction and goals.
For me, the stop at ADM really emphasized
how much we rely on our inland waterways
for cost-efficient transportation. This visit
stressed the importance of making a
commitment to maintain this infrastructure
for current and future needs.
After leaving St. Louis, our group traveled to
Panama and Colombia. One highlight of this
portion of the experience was the chance to see
the Panama Canal in person. It is amazing to
think that 100 years ago, people had the
foresight and drive to build such an impressive
and vital piece of infrastructure.

The soy checkoff and partners Shawn Conley, state
soybean extension specialist, and colleague Paul
Esker created The Soybean Report blog to
communicate research directly with you.

• CoolBean.info
soybean.uwex.edu
This University of Wisconsin
Extension website offers the latest soybean
research and information. Plus, sign up for
CoolBean.info emails to receive up-to-date
information related to Midwest soybean and
small grains production.

One of the more surprising parts of the
program for me came from the amount of
knowledge we gained on the Colombian
leg of the trip. In the United States, we
hear about nutrition and obesity
problems on a daily basis. Nutrition is a
hot topic in Panama and Colombia as
well, but their concerns often lie in
providing adequate nutrition.
As we spoke with agricultural
representatives in Colombia, we
consistently heard about the need to
provide enough protein for both humans
and animals. It was through these
discussions that I realized how vital
soybeans, soybean meal and soybean oil
are to other countries around the world.

Back in the U.S., some of us consider our country to be in the
middle of a “Food Revolution.” Consumers want to know
who is producing their food, how it is produced and where it
comes from.
While talking to some Colombian agricultural representatives, I
found many of the same questions being asked by the importers of
our soybeans. Purchasers of food products, domestically and
worldwide, do not just want to hear about who is producing the
product they are purchasing – they want to meet and speak with
the producer of the product. The USB directors and staff who meet
and work with our foreign customers represent U.S. soy farmers
well and communicate why they should choose our product. In
this way, I can see the return on investment of our checkoff dollars
and how farmers benefit. Let’s face the facts – if we do not deliver
what our consumers want, they’ll find the product elsewhere.
I encourage all soybean farmers to learn about the checkoff and how
their dollars are used within the state, nationwide and internationally.
You can find more information about the checkoff on the WSMB
website (http://www.wisoybean.org/) and the USB website (www.

Wisconsin-Farmer-Funded Initiative Showcases
Soy’s Sustainability to Customers
A new, collaborative effort between national and state soy checkoffs
will measure the sustainability of Wisconsin soybean farmers. Called
the National Soybean Sustainability Initiative (NSSI), the program
will demonstrate to domestic and international customers the efforts
of the farmers in Wisconsin and the United States to produce
soybeans in a sustainable manner. The University of Wisconsin-Madison leads this soy-checkoff-supported program, which will allow
U.S. soybean farmers to maximize global utilization of U.S. soy in the
feed, food and fuel markets.

unitedsoybean.org). Look for
more information on the 2014
program in January so you can
also apply for the program and
see for yourself how the
checkoff invests our funds and
the value the farmer receives
from those investments.

Jonathan Gibbs grows seed
soybeans, food-grade
soybeans, corn, seed wheat,
canning peas, alfalfa and
forage, along with raising
cattle on his family farm in
Fox Lake, Wis.

achieve verifiable sustainability outcomes, improve the environmental
services and productivity of their farms, help their rural communities
thrive, and satisfy performance expectations of the soybean value
chain.”
The NSSI is funded in partnership with the Wisconsin Soybean
Marketing Board, United Soybean Board, Illinois Soybean Association and the National Initiative for Sustainable Agriculture (NISA).

So do chickens, cows and fish. In fact, animal ag
is your No. 1 customer – eating 98 percent of your
soybean meal. That’s bringing home the bacon.

University of Wisconsin-Madison Soybean Extension Specialist
Shawn Conley, Ph. D., says farmers must address three pillars of
sustainability in order to meet customers’ expectations:
Social aspects, including human resources, waste management,
recycling, community involvement and maintaining lands for
farming.
Environmental aspects, including developing conservation plans,
fertility management and water management.
Economic aspects, including cost of production and net returns,
working with financial or business advisers, insurance, disaster plans
and farm succession.
“Our goal is to identify the junction of all three pillars and improve
the sustainability performance of U.S. soybean production as a
whole,” says Conley. “The goal of this initiative is to develop a road
map of soybean-management systems that will help growers to
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